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We are aware of the many fund raising projects that are circulating in our communities and we want to be especially 
sensitive about promoting yet another.  To that end, we have developed a four point criterion to judge the merits of 
each fund raising activity. 

 

Our criterion are: 

1. That the products or services offered should be those that are normally consumed by families on a regular 
basis, albeit seasonally. 

2. The activity must be the type which has proved to be low maintenance and of a relatively high return. 

3. The distributor or vendor must commit to doing all of the setup, a high percentage of the handling and 
distribution, and ensure minimal involvement of school staff. 

4. The frequency of the project is to be reasonable.  For instance, once a project has been conducted it will not 
be repeated again with the year.  The exception to this may be for such ongoing activities as the purchase of 
groceries and gasoline. 

 

By participating in structural fund raising opportunities the school community shares in the contributions in ways that 
otherwise would be missed.  Instead of a missed opportunity there is a “win win” sharing in the distributor’s 
contribution margins (the difference between the cost and sales price).  We envision that the school community can 
participate in a number of fundraising activities such as; food vouchers, gas coupons, and special seasonal purchases 
such as flowers, plants, meat, and cheese like those recently offered at the Spring Bazaar.  The contributions vary, for 
example: gasoline purchases may yield 1-2%, whereas groceries can yield 6-7%, while others may be as high as 
50%.  The principle benefit in these cases is the number of times the product or service is purchased and the 
contribution received each time.  We are looking into the reintroduction of food vouchers which have proved to be a 
huge success, raising upwards of $300 per family per year, based on an average of $100 per week spent on 
groceries.  With just 100 families alone that equals $30,000. 

 
 
 
 
 
 


